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Fees
Information about your course fee, including any annual fee increases or deposits (if required), 
can be found in your offer letter.

Additional Costs
During your course, you may be required to take extra or repeated modules to recover any 
modules you have failed. You will be charged an additional tuition fee to cover the costs of the 
extra or repeat modules. This additional fee will be based on the credits for the module(s) you 
repeat or take.

Modules 
Foundation Modules 

Foundation Year: COC009 Data  Skills 

This module builds the numerical and analytical skills needed for academic study and 
professional work. Students will apply core mathematical techniques such as percentages, 
ratios, and averages, while also learning to interpret and present data using Microsoft 
Excel. The focus is on developing confidence in problem solving, decision making, and 
understanding how data is used in academic and workplace settings.

Foundation Year: HIC004 Research Skills

This module builds students’ ability to find, evaluate, and integrate academic research into 
their work. It includes training on navigating online libraries, assessing source reliability, 
and structuring written arguments. Students develop strategies for reading critically, writing 
effectively, and supporting ideas with credible evidence. These skills underpin academic 
success at degree level.

Foundation Year: BMC011 Communication Skills

This module focuses on developing professional communication skills essential for both 
academic success and workplace effectiveness. Students practise written and spoken 
communication in business contexts, including managing conflict, structuring arguments, 
and using appropriate registers. Group work, presentations, and public speaking are central 
to building confidence. By the end, students will be able to communicate ideas clearly and 
professionally in a variety of settings. 

Foundation Year: BMC012 Professional Development Skills

This module supports students in making the transition to university study and planning 
their future careers. It covers key areas such as time management, resilience, self-analysis, 
and professional conduct, alongside confidence building and personal branding. Students 
will reflect on potential career routes, develop awareness of employer expectations, and 
strengthen skills in teamwork and peer collaboration.

Overview
Our International Business Management degree equips you with essential knowledge in 
globalisation, sustainability, and intercultural communication. Through real-world case studies 
and industry-experienced lecturers, you’ll explore key areas like finance, marketing, HR, and 
information systems.

In today’s international market and ever growing eco/sustainability leading practice, businesses 
need employees who understand all elements globalisation, sustainability and intercultural 
communication. Learn more about these complex issues and their management through 
real-world case studies, lead by our lecturers who are experts in their fields and all have solid 
hands-on industry experience.

The taught modules cover all the major functional areas of business from finance and 
marketing to human resources and information systems. Building on this essential core 
knowledge, this degree examines and develops an understanding of the cultural, ethical and 
interpersonal challenges that arise within today’s multicultural global business environment, 
from Small and Medium-sized Enterprises (SMEs) and how they compete on a global level; 
ethics and social responsibility; to technology and how organisations use information to 
support global operations and deliver competitive advantage.

The final year “Undergraduate Project” encourages you to utilise both the skills and knowledge 
learnt during the course and combine them with current academic research that will further 
develop your professional expertise and career prospects. This allows you to gain a broad 
understanding of the key areas of business which will enable you to appreciate the importance 
of the different functions.

Course Delivery
Our courses are delivered through a variety of teaching and learning methods that provide 
students with a modern and engaging higher education experience. These include lectures, 
seminars, workshops, practical sessions, group projects, reflective practice, case studies, and 
work-related learning. You will also use our Virtual Learning Environment (VLE) to access 
learning resources, submit assignments, and engage in online discussions. 

Each course is structured into ‘modules’, each focusing on specific subject areas. Module 
information, including learning outcomes and assessment requirements, will be provided 
through Module Handbooks and the VLE. 

Assessment
Assessment methods are varied and may include written assignments, essays, case study 
analyses, presentations, reports, and research projects. These approaches allow you to 
demonstrate both your academic knowledge and your practical skills. 

Most modules include more than one assessment, giving you the opportunity to develop a 
range of competencies. Formative feedback will be provided throughout your studies to help 
you progress and strengthen your performance. 
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perspectives and evaluate an indicative range of current and future technology systems that 
firms may consider to create and deliver value in rapidly evolving national and international 
markets.

Year 2: BM2028 Legal Aspects of Business

This module is designed to introduce students to the English legal system and the legal areas 
that relate to Business. This will include the law of obligations including contract and tort, 
and employment law. Students will develop a detailed knowledge of company law so they 
understand the framework for the formation and constitution of companies and the legal 
requirements for their successful management. An understanding of corporate governance, 
ethics and ethical behaviour will be interwoven throughout the module. Multiculturalism has 
also been considered during the design of this module.

Year 2: BM2029 Managing Human Resources

This module examines the contribution that human resourcing can make to organisational 
goals. More specifically the module deals with those human resourcing activities likely to be 
within the line manager’s experience. Methods of motivating and developing people within the 
organisation and employee withdrawal and redundancy will be emphasized.

Year 2: BM2031 Principles and Practices of Marketing

This module explores marketing theories and how they fit into a business organisation`s 
overall management and planning process. Students will be guided to consider marketing 
at domestic, international, and global levels, incorporating equality, multiculturalism, and 
sustainability issues. The module uses real-world case studies and activities to explore 
marketing in practice, providing opportunities for learners to develop relevant employability, 
digital, and professional skills.

Year 3: BM3103 Executing Business Strategy

The Executing Business Strategy module focuses on the processes of strategic management in 
organisations. This involves the evaluation of the organisation’s situation, analysis and selection 
of strategic alternatives, and implementation and evaluation of the strategic plan and position. 
The module aims to develop the student’s ability to work within a diverse team, as well as their 
oral, written, analytical and decision-making skills.

Year 3: BM3104 Managing Business Operations

This module addresses key operations issues in modern organisations within both the 
service and manufacturing industries, offering a global and strategic approach to managing 
sustainable businesses.  Specific objectives include the contribution of operations managers to 
the overall business strategy and explores relationships between the operations department 
and other functions, preparing students. with practical knowledge and skills to solve operations 
challenges.

Core Modules

Year 1: BM1022 Business Finance 

This module introduces the students to the fundamentals of business finance relevant to 
local and international markets. Students will read, understand and analyse a set of financial 
statements and use the information to make informed decisions. The emphasis is on 
developing an understanding of financial concepts for non-financial managers, including 
financial reporting principles (context, purposes and regulatory framework), understanding and 
evaluating financial statements, cost data analysis, budgeting, decision making, and sources of 
financing a business.

Year 1: BM1023 Economics for Business

Economics for Business provides students with the opportunity to explore microeconomics 
which considers scarce resources and human wants and the interaction of economic agents – 
consumers, businesses and governments, and macroeconomics, which involves study of the 
overall economy including economic growth, inflation and unemployment. By analyzing how 
these concepts manifest in the current global economy through historic and current events, 
students will be able to understand the complex economic issues and problems that modern 
society faces.
 
Year 1: BM1024 Introduction to Business

This module helps students to make sense of business and its changing environment. It 
introduces students to what businesses are, how they are formed, how they run, how they grow 
over time, and how they react to the changing nature of the world. The module begins with a 
review of the business environment, considering the effect of political, economic, socio-cultural, 
technological, ethical, and legal influences.
The module also seeks a connection between academic content and work, providing 
opportunity for students to develop awareness of career opportunities in the business world 
across a range of sectors, and encourage students to start setting aspirational targets for their 
own career path.  

Year 1: BM1025 Academic and Professional Skills

The module develops a range of academic skills, providing a basis for success and progression 
at university and beyond. The aim is to teach these skills explicitly at the first stage of the 
undergraduate journey, working to improve not only academic competence, but to develop 
the confidence, resilience and critical abilities of students. The module covers practical written 
skills including planning of written work and use of academic register. Other elements include 
the use and process of research, helping students to find appropriate sources, assess their 
reliability and then integrate these into their own work using academic referencing. The 
module also teaches techniques for delivering effective presentations as well as transferrable 
skills such as teamwork and time-management.

Year 2: BM2027 Business Technology

This module aims to provide students with insights into how they can use technology in the 
workplace to support value creation and value capture. Students will explore the scope, 
role, position and influence of business technology from management and decision-making 
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Year 3: BM3105 Managing International Business

The module evaluates the important issues within international businesses such as 
globalisation and the rising power of multinational enterprises. External challenges to the 
international firm are examined and possible internal responses to these challenges evaluated. 
A case study approach will be used and the enhancement of employability and professional 
skills emphasized.  

Year 3: BM3106 Undergraduate Project (Business Contexts)

This module engages students in a substantial piece of individual research, based on a 
real-world case study. It enables students to consolidate prior learning through secondary 
research, which involves using existing open-source data within the research process. The 
module aims to enhance the students’ understanding of research processes and promote 
active engagement with research methods relevant to their subject. Students will also consider 
the ethical implications of research within the business context. The module will provide the 
opportunity to research specific organisations, allowing for the needs of students from different 
pathways to be met.
   


